
Despite having been in the fashion 
and luxury industry for more than 
a decade, Eraldo Poletto remains 
unstoppable with his forward-thinking 
motto and jam-packed travelling 

itineraries. Poletto is an immaculately dressed Italian 
who commands an in-depth understanding of the 
global luxury retail market, thanks to his impressive 
resume that includes taking the reins in established 
fashion houses including Furla and Brooks Brothers 
International Inc. to name a few. Recently taking the 
helm at Salvatore Ferragamo, the fashion veteran is 
determined to unlock more opportunities by drawing 
on his past experience and finding the sweet spot 
between creating pioneering designs and reaching out 
to a large audience. 

In his recent visit to Hong Kong to unveil the 
newly refurbished flagship store in Canton Road, the 
well-travelled retail titan shares the mantra that he 
lives by and how he unwinds outside of work.

 
You’re constantly on the road, how do you look 
stylish while keeping your suitcase light at the 
same time?
The way I pack my suitcase is thought of as a travel 
wardrobe, where each attire is handpicked to fit a 
particularly occasion, setting or mood. I always bring 
a mixed variety of clothing that are light, so I can 
dress up or down accordingly. As someone who travels 
around the world for work regularly, I always have a 
blazer or two with me during my business trips. I also 
tend to pack apparel which is made of fabrics that 
don’t get wrinkled easily. 

What is your philosophy in styling?
When I don’t need to dress for the occasion, I love to 
pick my outfits based on my mood. What’s important 
to me is to dress how I feel at the moment without 
questioning it. To me, how one dresses is deeply 
intertwined with one’s emotions. 

How do you spend your free time outside of work?
I like to either immerse in a very quiet ambiance or 
soak up high energy, but not rest in the middle. When 
I yearn for relaxation, I like to spend time with my 
dogs at the country house. I also enjoy a good read, 
especially learning about physics and philosophy, as 
the two are closely connected despite their apparent 
differences. I thrive on reading thought-provoking 
topics that prompt you to ask questions about life. 

And as I seek vitality, I love to travel – to feel the 

soul and the pulse of a place. Everything has a soul, 
whether it is a city, a street, a beautiful restaurant or a 
shop, I’m always intrigued by all the new things that I 
come across during my trips abroad. 

Do you have a favourite hidden spot in Italy? 
While it’s not really under-the-radar, but Capri is one 
of my go-to spots for relaxation. As an adored day-
trip destination for Italians and a summer favourite 
of holidaying VIPs, the island is usually roamed by 
tourists during its peak season. I usually make a trip 
there when it’s off season, and I like to explore the 
designer boutiques and fancy restaurants for the 
unspoiled nature and beautiful architecture. 

What is your motto in life?
“Raising the bar, looking ahead and moving forward” 
are the words that I live by. I’m a quintessential 
forward-thinker who dislikes complaints and looking-
back. In order to improve, we must constantly look 
ahead, never be too happy and be ambitious. What 
I admire the most about Asia and China is their 
ambition, pride and the desire to strive for greatness. 
The unique blend of dynamism and ancient culture 
has created an unmatched catalyst which cannot be 
found anywhere else in the world. 

What can we look forward to the transformed 
flagship store?
The two-storey shop features a bronze panel façade 
embellished by vertical led strips, evoking the Vara 
shoes’ iconic gros-grain ribbon. Highlights of the 
space include meticulously hand-painted designs 
on the walls to exquisitely crafted velour couches in 
rooms. Enter the store and you will feel the energy, 
which stems from the combination of the people, 
music, decoration and scent. It’s crucial for retail 
spaces to be very dynamic and for us to keep moving 
things around – it is not a museum. 

With Asia Pacific being the biggest market for 
Ferragamo, can you share any exciting plans 
targeting this region going forward? 
Affluent Chinese customers travel around a lot, and 
they have a growing appetite for sophisticated luxury. 
At the same time, their curiosity and fast-changing 
taste is continuously reshaping and redefining the 
luxury market. In order to hit the mark consistently 
in the APAC market, the key strategy is to command a 
unique understanding of their level of energy and be 
ahead of trends. 
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LOOKING 
FORWARD
Always in quest of 
creative inspiration, 
Eraldo Poletto,  draws 
energy from travelling 
around the world and 
enjoying a good read 
in his country house. 


